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Day 1 Day 2 Day 3 Day 4 Day 5
o Blockchain o
. . Cross-Cultural Principles of o Competitive
Ea Communication Marketing Appéhcgtlons n Strategy Discussion/
usiness -
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o Blockchain e for Presentation
. . Cross-Cultural Principles of TN Competitive
[ Communication Marketing Apghcgtlons n Strategy
usiness
12:00~13:00 Lunch
13:00~14:30 International Al for Business Fmanqal Competitive
Management Accounting Strategy
Team
. ” Stetial Gl Presentation
14:40~16:10 Leadership Al for Business Fmanc@ 'gital Online
Accounting Strategy
Cross-Cultural Persuasive Persuasive Certificate
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with 1UJ students resentation resentation Closing Party
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19:00~20:30 Preparation ocal Restaurant Preparation
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Participating in the Global Leadership Program was a truly eye-opening journey. JO—/N\)V) =4 =2y TTO7 S LITHELSM
It provided a rare opportunity to connect with people from different societies and build LieT &ld Hxtlc & > TR ICERRVEY i
friendships that | truly appreciate. | valued the chance to share unique perspectives with Tl S&IEFBSMLIEHENCDTOY S L%EE
people from such diverse backgrounds. CTELERZRD ZRERAPMEESRZ FIT
The sessions on Principles of Marketing and Competitive Strategy were absolute DB EEHHELTVET, Fleecnr7Ov >
highlights, offering fascinating insights into how global businesses succeed. Combined LN L TBINY 2F TrrAGEPXIED A& &
with Cross-Cultural Communication and Persuasive Presentation, these classes provided HETESEBMELOEREN. FTO—/ULGEEY
valuable tools for both my professional and personal life. Learning to deliver core FARFE CERAD DEBRNIITE CEDAMDE

messages with confidence within limited timeframes has already changed how | BEBEERLIEVWEEZTHEVET,

approach my daily work.

| was deeply impressed by the high caliber of the instructors and the dedication of the
student facilitators. Even without prior knowledge in some areas, the professors' clear
voices and perfect pacing made it easy to follow the key points. The facilitators ensured
everyone could actively participate, creating a supportive atmosphere to learn from
others. | strongly recommend the GLP to anyone eager to challenge themselves, explore
new ideas, and grow as a leader. It is a meaningful journey that impacts every part of life.
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